THE “CHOOSE FRANCE” RECRUITMENT STRATEGY

THE "BIENVENUE EN FRANCE"

THE FIRST SET OF INSTITUTIONS
TO EARN THE LABEL
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France ranks fourth in the
world in hosting international
students. The nation has
adopted a comprehensive
strategy to further enhance the
international appeal of its institutions
of higher education.
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FRANCE |S COMMITTED TO SUPPORTING INTERNATIONAL STUDENTS

As a guarantee of the high quality of student support services
offered in French institutions of higher education, the “Bienvenue
en France” label offers international students the confidence
that they will have ready access to information and services
essential to the success of their period of study in France.

The “Bienvenue en France” label encourages a culture
of support that benefits educational institutions as well
as the international students they enroll:

> Becauseitrecognizesthe support servicesthey provide,
the label is a valuable tool for schools and universities
seeking to recruit more international students. It
encourages the development of good student support
practices within institutions.

SN > The label also assures international students that they
will receive a warm welcome and informs them of the
services available to them.

THE LABEL IN FIGURES

>1 65 French

higher education institutions
engaged in the labeling process: universities, academic

clusters, Grandes Ecoles, engineering schools,
business schools, schools of art, and other specialized schools

> 70 institutions
expected to be labeled by end 2019

The “Bienvenue en France” label informs prospective
international students of the support they can expect to receive
from a labeled institution. The label is awarded based on the
quality and accessibilty of:

> information (multilingual guidance, online applications,
digital tools);

> orientation (Welcome Desk, student handbook and
welcome kit, orientation events)
> degree programs and support services (varied degree
o o0 B

options, programs taught in English, introduction to
French academic methods, training in study skills,
courses in French language)

> campus life and housing (guidance and orientation,
housing options, referrals and guarantees)

> postdegree services (alumni network, help finding
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plo ment, business startups).

LABELING PROCESS AND REQUIREMENTS

Institutions seeking to earn the “Bienvenue en France” label are asked to complete an evaluation form describing the
support services they offer to international students.

Labeling process:

+ Step 1: Commission evaluates candidate institution’s application

+ Step 2: Experts conduct site visit (beginning in year 2)

Period of validity of label: 4 years (possibility of interim reassessment of level)
Number of levels: 1 to 3 stars.*

*No stars indicates that the labeling process is in progress, pending a decision on level.




